Microsoft hits snag in campus promo 
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Microsoft representative Karyn Payne demonstrates Microsoft's OneNote software on a laptop to Nursing seniors Kristina Ng (left) and Diana Kitaji. The demo was part of a software giveaway yesterday in Houston Hall.
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As part of a college marketing tour, representatives of Microsoft Corporation were on campus yesterday afternoon at Houston Hall to promote and hand out free copies of their note-taking software, OneNote 2003. 

Similar product demonstrations have been offered at over 120 universities nationwide, covering four different segments of the country. Within the Northeast corridor, OneNote has been offered at 30 universities, including Penn, Syracuse, Penn State, Cornell and Harvard. 

"Microsoft is aggressively looking to work with the college market," Microsoft spokesman Ben Sturner said. 

"We are trying to target the smartest in the country with this product, and from the academic perspective, we thought Penn was a really good match." 

OneNote 2003 is a stand-alone program -- separate from the Microsoft Office Suite program -- which seeks to bring to note-taking the organizational capabilities and efficiency that modern technology offers. 

For that purpose, its target audience runs the gamut from management consultants and business analysts to journalists and students. 

"It's note-taking for the 21st century," Sturner said. 

Microsoft's marketing strategy has usually involved attracting attention through the use of Segway scooters to tour campuses. 

"Segways are a really good marketing scheme, because people just get so amazed at the scooters and suddenly really want to talk with you," said Katie St. Ours, one of two marketing representatives in attendance yesterday. 

St. Ours related how this tactic worked especially well at Temple University last week. "We gave out 2,000 copies of OneNote just like that, using the Segways," she said. 

However, Penn students did not have a chance to see the Segways. University policy disallows corporate vendors from marketing their products on campus by these and similar guerrilla marketing tactics, according to Fran Walker, Penn's director of student life. 

Students were allowed live demonstrations of OneNote on Toshiba Tablet PCs before the Microsoft representatives closed up earlier than expected, citing lack of access to the rest of campus. 

"We'd like to get outside and be available there, but we can't," St. Ours said.
